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Telephone: (213) 532-2000
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Attorneys for Plaintiffs
FACEBOOK, INC. and INSTAGRAM, LLC

UNITED STATES DISTRICT COURT
NORTHERN DISTRICT OF CALIFORNIA
SAN FRANCISCO DIVISION

FACEBOOK, INC., a Delaware CASE NO.: 3:20-cv-02429
corporation; INSTAGRAM, LLC, a
Delaware limited liability company,
JURY TRIAL

Plaintiffs,
V.

BASANT GAJJAR, d/b/a
“LeadCloak”

Defendant.
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Plaintiffs Facebook, Inc. (“Facebook”) and Instagram, LLC (“Instagram”) allege
the following:
INTRODUCTION
1. Since May 2016, Defendant has enabled and assisted fraudulent

advertisers in circumventing Facebook’s and Instagram’s advertisement review
process using a practice known as “cloaking.” Cloaking is a “bait-and-switch”
technique used to hide the true nature of the website linked to an ad from Plaintiffs,
meanwhile presenting different content to users who clicked on the ad. Specifically,
Defendant developed, marketed, and sold software and services designed to cloak ads
that violated Plaintiffs’ Terms and Policies. As a result, Defendant prevented
Plaintiffs from detecting and rejecting improper ads.

2. Defendant’s cloaking services were used to promote, among other things,
deceptive diet pills and pharmaceuticals, cryptocurrency investment scams, and even
misinformation about the economic impact of the COVID-19 pandemic.

3. In addition to using technical enforcement measures against Defendant,
Plaintiffs bring this action for monetary and injunctive relief to stop Defendant’s
abuse and misuse of their platforms and products and violations of their Terms and
Advertising Policies.

PARTIES

4. Plaintiff Facebook is a Delaware corporation with its principal place of
business in Menlo Park, San Mateo County, California. Plaintiff Instagram is a
subsidiary and product of Facebook.

5. Defendant Basant Gajjar is the founder and system architect of an
unregistered California business called “LeadCloak,” which offered cloaking software

as a service on LeadCloak.com. Exs. 1, 2, and 3. According to the LeadCloak.com

website, LeadCloak is a “powerful cloaker that you can use to easily cloak various ad
networks to get targeted traffic to your website and offer pages.” Exs. 3 and 4.

LeadCloak claims that it enables advertisers to circumvent ad review systems used by
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Facebook, Instagram, Google, Oath, WordPress, Shopify, and others. Exs. 3 and 4.
Defendant Gajjar has operated LeadCloak since at least May 2016. Exs. 1 and 2.

6. Defendant Gajjar is a citizen of India, currently residing in Bangkok,
Thailand. According to information from public records, between 2004 and 2019,
Defendant has also used various personal and business mailing addresses in the
United States, including addresses in Sacramento and San Jose, California. According
to Gajjar’s LinkedIn profile, one of his businesses operates in San Francisco. Ex. 1.

JURISDICTION AND VENUE
7. The Court has jurisdiction under 28 U.S.C. § 1332 over all causes of

action alleged in this complaint because complete diversity exists and the amount in
controversy exceeds $75,000.

8. Defendant had multiple Facebook and Instagram accounts and thereby
agreed to Instagram’s Terms of Use, and Facebook’s Terms of Service and agreed to
submit to the personal jurisdiction of this Court for litigating this matter. Defendant
also had multiple ad accounts and agreed to Facebook’s Commercial Terms under
which he agreed to submit to the personal jurisdiction of this Court.

0. In addition, the Court has personal jurisdiction because Defendant
knowingly directed and targeted his conduct at California and at Plaintiffs, which have
their principal place of business in California. Defendant transacted business and
engaged in commerce in California. Plaintiffs’ claims arise directly from all of these
California contacts.

10.  Venue is proper in this judicial district pursuant to 28 U.S.C. § 1391(b) as
the threatened and actual harm to the Plaintiffs occurred in this district.

11.  Pursuant to Civil L.R. 3-2(¢), this case may be assigned to either the San
Francisco or Oakland division because Facebook is located in San Mateo County.

/1]
/1]
/1]
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FACTUAL ALLEGATIONS

A.  Background

1. Advertising on Facebook and Instagram

12.  Facebook is a social networking website and mobile application that
enables its users to create their own personal profiles and connect with each other on
their personal computers and mobile devices. As of December 2019, Facebook daily
active users averaged 1.66 billion and monthly active users averaged 2.5 billion.

13. Instagram is a photo and video sharing service, mobile application, and
social network. Instagram users can post photos and videos to their profile. They can
also view and comment on posts shared by others on Instagram.

14.  Anyone with a Facebook or Instagram account can create and place ads
on Facebook and Instagram. Every week, users create millions of ads through
Plaintiffs’ ad platforms, which provide advertisers with many options for reaching
their target audiences, so long as the ads comply with Facebook’s and Instagram’s
terms and policies.

15. To create and publish an ad on Facebook and Instagram, an advertiser
must agree to Facebook’s Terms of Service, Self-Serve Ad Terms, Commercial
Terms, and Advertising Policies. Advertisers are also subject to Facebook’s
Community Standards and Instagram’s Community Guidelines.

16.  Ads are subject to Facebook’s ad review system, which relies primarily
on automated tools that review ads for compliance with Facebook’s Advertising
Policies. This automated review happens before an ad can run. Ads may also be
subject to additional review after they are published, depending on user feedback and
other indicators.

17.  If the ad review process identifies a policy violation, the ad is rejected,
and the advertiser will receive a rejection message. Some ads are flagged by the

automated ad review system for manual human review. Ifthe ad review system does
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not detect a policy violation, the advertiser will receive a notification confirming that
the ad will begin running.

18.  Facebook can also take a range of enforcement actions against an
advertiser who violates the Advertising Policies, including banning an ad account
from running ads.

2. Cloaking

19.  One of the components reviewed by the ad review system is the website
landing page (“landing page”) a person will see if he or she clicks on an ad. If the
landing page violates Facebook’s Advertising Policies, the ad will be rejected.

20. “Cloaking” is a malicious technique used to circumvent the ad review
process in order to deliver content on a landing page that violates Facebook’s
Advertising Policies.

21. Cloaking is used to misrepresent the landing page linked in an ad as
compliant to Facebook and its ad review system, while simultaneously promoting
non-compliant goods or services to Facebook users visiting the same landing page.
Essentially, the web server hosting the landing page is programmed to display a
landing page to Facebook’s review system that falls within the bounds of the
Advertising Policy, when in fact, the true landing pages displayed to users frequently
promote deceptive products and services and display disallowed images. The true
landing pages will frequently include ads for deceptive diet pills and pharmaceuticals,
cryptocurrency investment scams, or images of sexual content. Figure 1 is a visual
illustration of how cloaking generally works.

/1]
/1]
/1]
/1]
/1]
/1]
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Figure 1: FB Ad Review and Cloaking

WITHOUT CLOAKING WITH CLOAKING

Ad with link to website Ad with link to website

0 Facebook Ad Review lil 9
SYStem Fi‘}z‘;ﬁfk Facebook Ad

Facebook detects Non-compliant
non-compliant landing page

Review System

Compliant

landing page landing page

3. Facebook Terms of Service, Instagram’s Terms of Use, the
Advertising Policies, and Commercial Terms

22.  All Facebook users must agree to Facebook’s Terms of Service' and
other rules that govern access to, and use of, Facebook. Those Terms include
Facebook’s Advertising Policy, Self-Service Ad Terms, and Commercial Terms.

23.  Everyone who uses Instagram agrees to Instagram’s Terms of Use? and
other rules that govern access to and use of Instagram, including Instagram’s
Community Guidelines.® The Instagram Terms of Use state that because Instagram is
a Facebook product, the Instagram Terms of Use constitute an agreement between

Instagram users and Facebook.*

1 Facebook’s Terms of Service can be found at https://www.facebook.com/terms.php.
2 Instagram Terms of Use can be found at
https://help.instagram.com/581066165581870.

3 Instagram Community Guidelines can be found at
https://help.instagram.com/477434105621119.

4 https://help.instagram.com/581066165581870.
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24. Instagram’s Terms of Use and section 3.2.1 of the Facebook Terms of
Service prohibit users from “do[ing] . . . anything unlawful, misleading, [ ] or
fraudulent” or facilitate or support others in doing so.

25.  Section 3.2.2 of the Facebook Terms of Service prohibits “upload[ing]
viruses or malicious code or doing anything that could disable, overburden, or impair
the proper working or appearance of [Facebook] Products.”

26. Facebook’s Advertising Policies specify what types of ad content are
allowed by people or entities that advertise across the Facebook Products.

27. Facebook’s Self-Serve Ad Terms apply when a user uses self-serve
advertising interfaces to create, submit, or deliver advertising or other commercial or
sponsored activity or content. The Self-Service Ad Terms include the Advertising
Policies.

28. Advertising Policy 4.13 (available at https://www.facebook.com/policies/

ads/) prohibits “ads, landing pages, and business practices” from “contain[ing]
deceptive, false, or misleading content, including deceptive claims, offers, or
methods.”

29. Advertising Policy 4.28 prohibits “tactics intended to circumvent our ad
review process or other enforcement systems,” including “techniques that attempt to
disguise the ad’s content or destination page,” as well as “[r]estrict[ing] Facebook’s
access to an ad’s destination page.”

30. Advertising Policy 4.32 prohibits ads that “promote products, services,
schemes or offers using deceptive or misleading practices.”

31. Facebook Commercial Terms apply to access and use of Facebook and
Facebook Products for any business or commercial purpose. Business and
commercial purposes include, but are not limited to, advertising and products on
Facebook and Instagram.

/17
/17
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B. Defendant Agreed to Facebook and Instagram’s Terms and Policies

32. Defendant Gajjar has created and maintained at least four Facebook
accounts since September 13, 2006, and therefore, agreed to Facebook’s Terms of
Service and Policies. Between June 15, 2011 and November 16, 2019, Gajjar was an
administrator of eight Facebook Pages that promoted marketing, computing, and
financial services. Gajjar has used five ad accounts between January 4, 2008 and
December 30, 2019.

33. Defendant Gajjar created and maintained two Instagram user accounts,
since July 28, 2015 and November 7, 2019, and agreed to Instagram’s Terms of Use.

C. Defendant’s Cloaking on Facebook

34.  Since March 2016, and continuing to the present, Defendant offered
cloaking services on the LeadCloak website targeting Facebook, Google and other
advertising platforms. Exs. 1 - 5.

35.  Since January 2018, Defendant’s cloaking service was used to cloak the
landing pages for hundreds of ads on Facebook directed at Facebook users in the
United States and elsewhere. Some of the cloaked landing pages promoted
cryptocurrency schemes and diet scams in violation of Facebook’s Advertising
Policies and used the images of celebrities.

36. For example, on or about September 16, 2019, Defendant’s cloaking
service delivered an ad with an innocuous landing page to Facebook’s ad review
system, which depicted an Amazon page for sweaters (Figure 2(a)). Ex. 6. In fact,
Facebook users that clicked on the same ad were directed to a fake Fox News page
marketing a dietary supplement and using images of celebrities (Figure 2(b)). Ex. 7.
The ad was directed at users in the United States, including California. Between
September 16, 2019 and September 17, 2019, approximately 425 Facebook users
clicked on the ad and were directed to a cloaked landing page as a result of

Defendant’s service.
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Figure 2(a): Landing Page Figure 2(b): Landing Page
Displayed to FB Review System Displayed to FB Users

- ’, -~ Bes 28+Ibs in 4 Weeks: New No-

Pack Long Sleeve Crew Tees Exercise ‘Skinny Pill' Melts Belly
Fat. Why Every Judge On Shark
Tank Backed This Product!

T SHARK TANK'S -

37. Similarly, between March 21, 2020 and March 30, 2020, Defendant’s
cloaking service was used to conceal the true landing page of ads directed at Facebook
users in Denmark in order to promote a crytocurrency investment scheme.
Specifically, at various times between March 21, 2020, and March 30, 2020,
Defendant’s cloaking delivered an ad with an innocuous landing page to Facebook’s
ad review system, which promoted stainless steel spoons (Figure 3(a)). Ex. 8. In fact,
Facebook users that clicked on the same ad were directed to a fake news article that
promoted bitcoin investments to counter the economic impact of the COVID-19
pandemic and used the image of a local celebrity. (Figure 3(b)). Ex. 9.

Appoximatley 4,202 Facebook users clicked on the ad.

Figure 2(a): Landing Page Figure 3(b): Landing Page
Displayed to FB Review System Displayed to FB Users

Tirsdag d. 24. marts 2020, kl. 13.12

Handle Wall Hanging
Stainless Steel Skimmer

$2.58

<<<<<<<<
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D. Defendant’s Cloaking Service

38. Defendant promoted his cloaking service online and advertised that it
was designed to circumvent various advertising review systems, including those
operated by Facebook, Instagram, Google, Oath, WordPress, Shopify, and others.
Exs. 3,4, and 10. On his website, Defendant promoted various types of cloaking
techniques to advertisers. Ex. 4. For example, Defendant’s website advised
advertisers to block IP addresses belonging to Facebook or Google in order to prevent
Facebook and Google from reviewing the non-complaint landing page used for the ad
when advertising on Facebook and Google. Ex. 11.

39. Defendant’s customers used LeadCloak.com to setup and run cloaked

advertising campaigns on Facebook and Google. Exs. 3, 4, and 10 — 14. Advertisers
using the LeadCloak website were able to select the advertising network for the
campaign; the landing page to be shown to the ad review system; the geographic
locations to target with the campaign; and set other advertising criteria. Exs. 10 — 13.

40.  Once an advertiser set up a campaign, LeadCloak generated and
delivered computer code (“LeadCloak cloaking code”) to the advertiser that enabled
the advertiser to cloak ads on advertising networks, including Facebook if that was the
selected network. Ex. 13. The LeadCloak cloaking code provided the logic used to
determine which landing page would be shown to the user (or ad review system) that
clicked on an advertisement. Advertisers integrated the LeadCloak cloaking code into
their pre-existing code base on their web server to enable cloaking.

41. In exchange for a fixed fee, Defendant provided advertisers with access
to his cloaking software and technical support. Ex. 14. Defendant offered his
cloaking service under a monthly plan or a “pay-as-you-go” plan. /d.

42. Defendant charged monthly users of his cloaking services a fixed fee
based on the number of advertising campaigns the customer ran. /d. As shown in
Figure 4 below, the Defendant charged his monthly customers between $399 and

$1,999 a month for use of his cloaking service.
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Figure 4: Monthly Cost for Defendant’s Cloaking Service

MONTHLY PLANS

PROFESSIONAL

ENTERPRISE

@ Unlimited campaigns STARTER

creation

@ﬁ‘ Unlimited traffic o
s
[
$399 $619 [ $1199 | $1999
((g) Accesstoall /MONTH /MONTH \\ /MONTH | /MONTH
A networks \\u
Up to 5 active Up to 10 active Up to 20 active Up to 40 active
Q Multi-user support campaigns at once campaigns at once campaigns at once campaigns at once

43. Defendant charged “pay-as-you-go” advertisers a fixed fee based on the
number of clicks an advertiser’s advertisement received. Id. The prices for
Defendant’s “pay-as-you-go” plan is shown below in Figure 5.

Figure 5: Pay-as-you-go Cost for Defendant’s Cloaking Service

PAY-AS-YOU-GO PLANS

Unlimited campaigns STARTER PROFESSIONAL ENTERPRISE
@ creation ‘
@ﬁ Unlimited traffic /7\
$99 $299 $599 | $999
((g) Accesstoall /24.5K CLICKS /150K CLICKS /600K CLICKS | /1,250K CLICKS
A networks

Up to 24,500 clicks Up to 150,000 clicks Up to 600,000 clicks Up to 1,250,000 clicks

Q Multi-user support . . . .
' (only for Premium $0.004 per click $0.002 per click $0.001 per click $0.0008 per click

and Enterprise) 5 5 5 5
No Live Chat Support Live Chat Support Live Chat Support Live Chat Support

Discontinued Sign Up m
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E. Facebook’s Enforcement Actions

44.  Facebook took various technical enforcement measures against
Defendant and his customers, including disabling user and ad accounts on Facebook
and Instagram.

F. Defendant’s Acts Have Caused Damage and a Loss to Facebook

45. Defendant interfered with Plaintiffs’ service and has negatively impacted
the Facebook and Instagram experience for users who viewed and clicked on ads
containing landing pages cloaked using his software and service.

46. Defendant’s breaches of Plaintiffs’ Terms and Advertising Policies have
caused Facebook substantial harm.

47. Defendant’s actions injured Plaintiffs’ reputation, public trust, and
goodwill.

48. Facebook has suffered damages attributable to the efforts and resources it
has used to address this Complaint, investigate and mitigate Defendant’s conduct, and
attempt to identify, analyze, and stop his injurious activities.

CAUSE OF ACTION
(Breach of Contract)

49. Plaintiffs reallege and incorporate all preceding paragraphs.

50. Since September 13, 2006, Defendant Gajjar created and maintained at
least four Facebook user accounts and therefore he agreed to Facebook’s Terms and
Policies, including the Commercial Terms and Advertising Policies.

51.  Since July 28, 2015, Defendant Gajjar created and maintained two
Instagram user accounts and therefore he agreed to Instagram’s Terms of Use.

52. Between June 15,2011 and November 16, 2019, Defendant was an
administrator of eight Facebook Pages that promoted marketing, computing, and
financial services. Gajjar also used five ad accounts between January 4, 2008 and

December 30, 2019.
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53.  From 2016 to the present, Defendant breached the Instagram Terms of
Use, Facebook’s Terms of Service, and Advertising Policies 4.13, 4.28, and 4.32 by
taking the actions described in this Complaint, including by cloaking the landing
pages of ads appearing on Facebook and Instagram. More specifically, Defendant
developed, marketed, and sold cloaking software as a service on his website

LeadCloak.com. Defendant enabled and supported Facebook advertisers in

circumventing Facebook’s automated ad review process and other enforcement
systems. Through his actions, Defendant misrepresented certain ads’ true landing
page to Plaintiffs, and as a result, Defendant facilitated and supported evading
Plaintiffs’ ad review system.

54. Defendant’s actions violated Facebook’s Term of Service 3.2.1 and
Instagram’s Terms of Use because they constitute unlawful, misleading, or fraudulent
conduct and Defendant facilitated and supported others to do the same.

55. Defendant’s actions violated Facebook’s Term of Service 3.2.2 because
his cloaking code disabled and impaired and could disable and impair Facebook’s ad
review system and Facebook’s ability to access an ad’s landing page.

56. Defendant violated Self-Service Ad Terms and Advertising Policies 4.13
and 4.32 because he cloaked ads that used landing pages that contained deceptive,
false, or misleading content, including deceptive and misleading claims, offers, and
methods to promote products, services and schemes like the cryptocurrency scam
shown in figure 3(b) above. Additionally, Defendant’s conduct violated Advertising
Policy 4.28, which explicitly prohibits the use of tactics to circumvent Facebook’s ad
review process, including restricting Facebook’s ability to access an ad’s landing
page.

57. Defendant’s actions interfered and caused others to interfere with
Instagram and Facebook’s service in violation of Facebook’s Commercial Terms.

58.  Facebook has performed all conditions, covenants, and promises required

of it in accordance with its agreement with Defendant.
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59. Defendant’s breaches of Plaintiffs’ Terms and Policies have caused
damages to Plaintiffs in an amount to be determined at trial.
REQUEST FOR RELIEF
WHEREFORE, Plaintiffs request judgment against Defendant as follows:

1. That the Court enter judgment against Defendant that Defendant has
breached his contract with Plaintiffs in violation of California law; and

2. That the Court enter a permanent injunction enjoining and restraining
Defendant and his agents, servants, employees, successors, and assigns, and all other

persons acting in concert with or conspiracy with him or affiliated with Defendant

from:

a. Accessing or attempting to access Facebook’s and Instagram’s
platform and computer systems;

b. Developing, offering, and marketing software or computer code
intended to circumvent Facebook’s ad review process and other
enforcement measures;

C. Engaging in any activity that disrupts, diminishes the quality of,
interferes with the performance of, or impairs the functionality of
Facebook’s and Instagram’s platform and computer systems;

d. Engaging in any activity, or facilitating others to do the same, that
violates Facebook’s Terms of Service, Self-Service Ad Terms, and
Advertising Policies, and Instagram’s Terms of Use.

3. That Plaintiffs be awarded damages in such amounts to be proven at trial.
4. That Plaintiffs be awarded pre- and post-judgment interest as allowed by
law.
/17
/17
/17
/17
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5. That the Court grant all such other and further relief as the Court may

deem just and proper.

Dated: April 9, 2020

HUNTON ANDREWS KURTH LLP

By: /s/ Ann Marie Mortimer
Ann Marie Mortimer
Jason J. Kim
Jeff R. R. Nelson
Attorneys for Plaintiffs
FACEBOOK, INC. and
INSTAGRAM, LLC

Facebook Platform Enforcement
and Litigation

Jessica Romero

Michael Chmelar
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DEMAND FOR JURY TRIAL

Plaintiffs hereby demand a trial by jury on all issues triable to a jury.

Dated: April 9, 2020

073923.0000048 EMF_US 79884725v1

HUNTON ANDREWS KURTH LLP

By: /s/ Ann Marie Mortimer
Ann Marie Mortimer
Jason J. Kim
Jeff R. R. Nelson
Attorneys for Plaintiffs
FACEBOOK, INC. and
INSTAGRAM, LLC
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People also viewed

Billy Buckles

Internet Marketer

Zach Robbins

SVP, Head of Digital | Marketing &
Product Leader | Founder

Allison Gaby
Growth, Google Shopping at Google

Basant Gajjar Lagatioak.com Brett Cravatt

Enterpreneur | Digital Marketer | SaaS Expert California State University-
San Francisco Bay Area - 500+ connections . Saaramanto

Oscar B.
Senior Software Engineer

Join to Connect

About

Amy Liu
Senior Manager of Digital Product
and Operations at Centerfield Media

Results-focused performance marketing and technology leader with extensive experience driving brand Michael Anstett

performance, new customer acquisition, and sales growth through the strategic integration of online
channels into the traditional marketing mix for both fast-growth start-ups and established, Fortune 500
corporations.

Jimmy Bizzaro

Director of Data and Development
Services at San Manuel Band of
Mission Indians

During the last decade, | have successfully started up three companies. | have worn multiple hats that
included running a software development company, creating and managing Saas services that have

served over 2M users/day, and have generated hundreds of thousands of leads for Fortune 500 . Tim Riesenberger
companies as an affiliate marketer. : MD at Global Medical Staffing
| have been featured on the front page article of Sacramento Bee in January 2004. . Heather Keenan

Strategic Marketing Executive =
| love building profitable businesses and constantly look for opportunities to network with and help others Delivers Revenue Growth &
within the industry, specifically those who are active in the technology and affiliate marketing space, Sustainable Profitability for Global
advertisers, and affiliate networks. This approach has lead me to expand the reach that my companies PIBsorRine TUE Otahde
have.
| am dependable, humble and well-grounded, and always looking for productive and meaningful Basant’s DUDIIG pmflle bEtdQE
opportunities. | like to set and achieve goals. | am very detailed and possess great organizational skills. | Include this LinkedIn profile on other
find solace in the company of ambitious and strong-minded people as it elevates me. websites

| like making new professional acquaintances. Reach out if you want to talk technology, online marketing,

new music or lifestyle design. Basant Gajjar

Enterpreneur | Digital Marketer |
o Saas Expert
Specialties:
Founder and System Architect at

- Building highly scalable profitable SaaS software products (MM+ users/day) Laadtionk.com

- Digital Sales and Marketing 3] California State University-

- PPC (Search + Display) “ve" Sacramento

- Online Lead Generation

- CPA, CPL, CPM, CPC, PPC, PPV, CPI, Affiliate Networks & Sales Linked T3

- Advertising/Affiliate Management
- Sales and Contract Negotiation |

Viens meafila hadass |

Li“k&dm People v Basani Gajjar Q Join now ‘ Sign in ‘

- E-mail Marketing

- CRM Management

- Mobile Geo Fencing

- Campaign Optimization

Experience

Founder and System Architect
LeadCloak.com

May 2016 — Present - 3 years 7 months
- Designed, Developed and Architected LeadCloak SaaS product for digital marketers

- Custom assembled servers with high performance SSD cards, configured them for high traffic
- Configure and managed MySQL NDB Clusters - tested to handie for up to 1 billion queries per
day

- Use of HA solutions such as HAProxy, Redis, and custom designed in-house services

Founder & CEO
EvoMedia

Jul 2004 — Present - 15 years 5 months
San Francisco Bay Area

- Ran an IT outsourcing company for 3 years and managed a team located in India from
California until 2006

- Full-time Internet marketer from 2006 onwards

- Built a scalable in-house file hosting and a file sharing site. The infrastructure handled up to 2
million users per day. Operated from 2009-2012.

- Generated leads and sales for Fortune 500 companies. During the peak, | prospected and
converted about 250k leads in a span of two months for an online health and wellness company.
- Generated 6 figures in sales a month as an Affiliate Marketer. 2008-2009

- Generated custom campaigns to sell t-shirts online through Facebook marketing channel. At

peak, we sold about 500+ t-shirts per day. 2015

Show less -~

Education

g California State University-Sacramento
o BAchelor's Degree - Management Information Systems, General

2006 — 2008

g California State University-Sacramento
o BACHhelor's Degree - Computer Science

2001 — 2005

Languages
English
Gujarati

Hindi

Groups

@ Sacramento State Alumni

éumma WickedFire.com - One Great Internet Marketing & Advertising Industry Forum

View Basant Gajjar’s full profile to

v See who you know in common
v Get introduced

v Contact Basant Gajjar directly

Join to view full profile

Linkedffl] ©2019 About User Agreement Privacy Policy Cookie Policy Copyright Policy BrandPolicy GuestControls Community Guidelines Language ~-
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4/1/2020

Iris | DomainTools

Q Inspect: leadcloak.com

Domain
Record Date
Registrar
Server
Created
Updated

Expires

Unique Emails

Whois History

2016-12-06 - (3 years ago)

leadcloak.com
2016-12-06
GODADDY.COM, LLC
whois.godaddy.com
2016-11-29 (3 years ago)
2016-11-29 (3 years ago)
2017-11-29 (2 years ago)

¢ abuse@godaddy.com
* leadcloak.com@domainsbyproxy.com

https://research.domaintools.com/iris/search/?q=leadcloak.com
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4/1/2020 Iris | DomainTools

Domain Name: leadcloak.com

Registry Domain ID: 2077722849_DOMAIN_COM-VRSN

Registrar WHOIS Server: whois.godaddy.com

Registrar URL: http://www.godaddy.com

Update Date: 2016-11-29T07:13:32Z

Creation Date: 2016-11-29T07:13:31Z

Registrar Registration Expiration Date: 2017-11-29T07:13:31Z
Registrar: GoDaddy.com, LLC

Registrar IANA ID: 146

Registrar Abuse Contact Email: abuse@godaddy.com

Registrar Abuse Contact Phone: +1.4806242505

Domain Status: clientTransferProhibited http://www.icann.org/epp#clientTransferProhibited
Domain Status: clientUpdateProhibited http://www.icann.org/epp#clientUpdateProhibited
Domain Status: clientRenewProhibited http://www.icann.org/epp#clientRenewProhibited
Domain Status: clientDeleteProhibited http://www.icann.org/epp#clientDeleteProhibited
Registry Registrant ID: Not Available From Registry
Registrant Name: Registration Private

Registrant Organization: Domains By Proxy, LLC

Registrant Street: DomainsByProxy.com

Registrant Street: 14747 N Northsight Blvd Suite 111, PMB 309
Registrant City: Scottsdale

Registrant State/Province: Arizona

Registrant Postal Code: 85260

Registrant Country: US

Registrant Phone: +1.4806242599

Registrant Phone Ext:

Registrant Fax: +1.4806242598

Registrant Fax Ext:

Registrant Email: leadcloak.com@domainsbyproxy.com

Registry Admin ID: Not Available From Registry

Admin Name: Registration Private

Admin Organization: Domains By Proxy, LLC

Admin Street: DomainsByProxy.com

Admin Street: 14747 N Northsight Blvd Suite 111, PMB 309
Admin City: Scottsdale

Admin State/Province: Arizona

Admin Postal Code: 85260

Admin Country: US

Admin Phone: +1.4806242599

Admin Phone Ext:

Admin Fax: +1.4806242598

Admin Fax Ext:

Admin Email: leadcloak.com@domainsbyproxy.com

Registry Tech ID: Not Available From Registry

Tech Name: Registration Private

Tech Organization: Domains By Proxy, LLC

Tech Street: DomainsByProxy.com

Tech Street: 14747 N Northsight Blvd Suite 111, PMB 309

Tech City: Scottsdale

Tech State/Province: Arizona

Tech Postal Code: 85260

Tech Country: US

Tech Phone: +1.4806242599

Tech Phone Ext:

Tech Fax: +1.4806242598

Tech Fax Ext:

Tech Email: leadcloak.com@domainsbyproxy.com

Name Server: NS47.DOMAINCONTROL.COM

Name Server: NS48.DOMAINCONTROL.COM

DNSSEC: unsigned

URL of the ICANN WHOIS Data Problem Reporting System: http://wdprs.internic.net/

Historical Records

https://research.domaintools.com/iris/search/?q=leadcloak.com 2/3
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31 records found

https://research.domaintools.com/iris/search/?q=leadcloak.com 3/3
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LEADCLOAK

KILLER
CLOAKING

SOLUTIONS

Protect your landing pages

2020-04-06 - Screenshot from leadcloak.com

mn}ur Product Comparison Pricing SignUp Login Support

Instantly improve ROI and lead quality

Reduce IP fraud

Powerful filtering platform

R

Traffic Cloaking
PPC & PPV

LeadCloak is a powerful cloaker that you
can use to easily cloak various ad
networks to get targeted traffic to your
web sites and offer pages. LeadCloak is
updated hourly with information on bot
IPs, fingerprints and so forth to stay one
step ahead of the game.

7N
1
Location Filters

GEO TARGETING

LeadCloak is equipped with accurate
geolocation databases so you can target
Vour campaigns with precision.

What can LeadCloak do for you?

O

Fraud Prevention
BLOCKS ANY BAD IP

Our systems are designed to identify and
block visitors that do not have a real
human touch, which includes, but, is not
only limited to bots, crawlers, manual
reviewers, and so on. We also identify IPs
that belong to virtual private networks
(VPN), anonymous & private proxies,
content delivery networks, data centers,
web hosting IPs, and lots of unnatural
visitors.

Offers Rotation
URLS & PAGES

LeadCloak offers a built-in URL rotation
features that allow you to easily A'EB split-
test your web pages. You can match your
traffic target locations to distinct landers,
and match traffic sent from different
devices to your web pages as well.

How Is LeadCloak different from other filtering tools?

Powerful Features

LeadCloak boasts features combined
from all filtering platforms currently out
there in the market with a very reasonable
pricing structure, plus much more, such
as Javascript-based cloaking and
WebRTC detection.

{@} Zero Technical Skills
Needed!

LeadCloak has an easy-to-use interface.
You do not need any technical skills to get
up-to-speed, and to use LeadCloak.

@ Super Fast Checks

Our blazing fast infrastructure performs
the evaluations within milliseconds that
maximizes visitor retenticn and low
bounce-rates!

@ Paid Databases for
Accuracy

LeadCloak utilizes paid databases to
optimize accuracy when discovering
information like the geographical location
of your customers.

Owned Hardware

Bye-bye Cloud! We own our own
hardware and infrastrucure that delivers
faster response times.

@ Invisible Visitor Checks

LeadCloak performs various checks
behind-the-scenes. Your visitors won't
know what tests are being performed to
test them.

@ Build Custom Blacklists

Litilize our user interface to see unwanted
traffic, collect information on them, and
then permanently exclude them out of all
of your incoming traffic!

- — "Denial Reason"”

Breakdown

Total transparency. Learn just how many
people are being blocked and why.

Backed by an OG

LeadCloak is founded by an OG, an IM'er
with a Computer Science background. He
has run his own 7-figure campaigns and
built the original platform back in 2007.

@ Pre-Configured Universal
Databases

Use one of many LeadCloak's databases
that are constantly updated to block
certain visitors.

T Upload Your Own
Blacklists

Already know which visitors that you
would like to block? Upload your lists and
begin blacklisting them immediately!

Massive Capacity &

Redundancy

We can process up to a billion visitors
every day! Our system along with the
network is also completely redundant to
reduce downtime in the event of outages.

FAQ

What devices does LeadCloak support?

Support
We take pride in our software, and we like
to stand behind our products with a stellar
support.

Join the many happy
users whom are already
employing the most
innovative visitor
filtering platform.

Instantly Blacklist

Spy tools, competitions,
proxy/NPN customers, scrapers,
bots and many other unwanted
visitors.

2-Minute Setup!

Mo technical skills needed. Our
quick, intuitive setup procedure
will have you up and running in
moments!

Let's Get Started

Questions? Click here to
contact us instead.

We support traffic coming in from Desktops & Laptops, Tablets, Mobile Phones with Small Screen, SmartPhones, i05, Console, EReader, MediaHub,

SmartWatch, and TV. We also suppor device specific APIs for hardware detection.

What is the average response time from your servers?

Is traffic reported in real-time?

Do you support IPv6?

Do you support integration with 3rd party trackers such as Voluum, Prosper, Imobi, CPVLab etc.?

How often does LeadCloak get updated?

What kind of support you guys offer?

What niches can | promote with LeadCloak?

What do | need to get started ?

Home - Support - Terms of Sernvice - Privacy Policy - Refund Policy

Copyright © 2019 LeadCloak. All ights reserved

LeadCloak offers Skype support. Please add us on this ID on Skype - live:leadcloak

._
[=p

1
r.J
o
-

Current Server Time: Monday, 06-Apr-20 ]

Page URL: https://leadcloak.com/
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2020-04-06 - Screenshot from leadcloak.com/compare

LEADCLOAK Home TnurF'ri::ing SignUp Login Suppori

Make More Money with LeadCloak - How does LeadCloak fare against commercial cloakers?

Create campaigns with confidence. Make your accounts last longer.

Feature Comparison LeadCloak NolPFraud  TrafficArmor  JustCloakit  FraudFilter
Landing Page Rotator () ) () () (=)
Javascript CDN Cloaker () Q) @ &) @
PHP-based Cloaker & ) ) @ @
Combination Cloaker (PHP+JS) @) ) @ @ @)
Zero-redirect Cloaker &) & ) &) ()
WordPress Plugin =) & & &) &)
Javascript Timezone Detection & () () ) )
User Response Detection ) () &) ()
Device Fingerprinting @) ©) ) ()
WebRTC IP-Leak Detection @ ® ® ® )
Smart Campaign Activator ) ) (<) ) &
Frequency Capper @) Q] () © &

Real Device Detection

(mobhile, tablets, desktops) using accelerometer, gyroscope etc. () () () (<) (=)
checks

Multi-User Access For Teams & ® © &) =
IP PTR Record Lookups @) & ) o) O]
Advanced User Agent Detection © 0 o) ) o)
Prevent Headless Browsers @) ) ) ) O
Block Obsolete Browsers () Q) = ) o
Landing Page Protector & ® @) @ @)
Direct Peering with CloudFlare @) ® ) @) ()

Self-
Software Model SaaS SaasS SaasS SaasS
hosted

Colocation/Owned

Hosting Cloud Cloud Cloud Cloud
Hardware

Features Explained

Landing Page Rotator

If you need to rotate marketing or affiliate links with different criteria you can do so in minutes without any technical skills and or without
installing any code. A rotator is necessary when you want to perform A/B test experiments to evaluate which of your landing pages is
performing better. This is particularly helpful when you're tracking conversions (sales, opt-in's etc.). We support Weighted link rotator.
You can set a weight to each link, meaning the rotator will stay at that URL until the weight number has been exceeded, then it will
move on to the next URL.

Javascript CDN Cloaker

Simple JavaScript is the simplest way to implement the LeadCloak integration code.

A JavaScript redirect is used, and unsafe visitors remain on the safe page where you paste this code. If a safe page URL has been
specified in the Campaign Setup, the user will be redirected to that safe page. In this case, the page on which the code is pasted
becomes a "bridge page".

PHP-based Cloaker

If yvou would like to Cloak using only "server-side” parameters, then PHP cloaker is the way to go.
If a Safe Page URL is specified, a PHP 302 redirect is used. Otherwise, no redirect is involved, and the user stays on the safe page.

To use this implementation, your own safe page is reqguired. However, it will work even If you do not own the safe page. Yes, we do
support using third-party sites as the safe page.

Combination Cloaker (PHP+JS) (Advanced Mode)

This integration method combines the features of both the Simple Javascript and Simple PHP cloakers. It allows you to perform both
client-side and server-side tests.

Zero-redirect Cloaker

The Power Mode uses Advanced Mode with no-redirect using iFrames where the URL in the Address Bar doesn't change even though
a lot of interesting things are going on in the background. This is useful for ad networks that use redirection patters to identify cloaked
campaigns. We strongly recommend that you use this mode for Google and Facebook traffic.

Certain features (i.e. User Response Detection and TimeZone detection features) only work with the JavaScript integration and cannot
work with any of the Simple PHP methods. They can, however, also work with Advanced or Power Modes.

WordPress Plugin

Our WordPress Plugin support all cloaker types - Simple Javascript, Simple PHP, Advanced Mode and Power Mode.

Javascript Timezone detection

Geo-targeting is mostly done by using IP based attributes to determine the users' location in the world. However, it's common practice
to use VPNs to fool geo-location detection and circumvent services that restrict access to their services. Time zone detection serves as
Geo-targeting validation. We've come up with a method that allows us to detect if users accessing your campaigns from a given
location around the world, really are in that area and not just connected over a VPN.

User Response Detection

Automation is a key tool in the IT Industry. We use it in everything and depend on it to do a lot of mundane task, like for example,
testing, spam competitors and for many more shady and legit uses. User Response Detection is the answer to avoid your campaign
being abused by automation software, it's Captcha for your campaign. Enabling this feature will add a prompt to your campaign that
expects some sort of user input for the click to be valid. If no input is detected the traffic will be sent to your safe page, safeguarding
your landing page from unintended access.

This option is available to all our JavaScript-enabled clients.

Device Fingerprinting

All devices that pass through our cloaker are automatically fingerprinted that uses over 25 different checks. These checks take <10ms
for calculations on the user's device and is not noticable. You can find the user's device's fingerprint (for each impression/click) in the
'Statistics & Reports' section.

WebRTC IP-Leak detection

WebRTC is a browser feature that could leak your IP address even if you are behind a security tool like VPN. It is mostly enabled by
default in popular browsers, most noticeably, Firefox and Chrome and that's how you are unknowingly leaking your IP address.

A website could take advantage from WebRTC security hole and can use simple script to access |IP details from STUN server. VPNs
use the STUN server to translate local home IP address to a new public |P address and vice versa. Therefore, the STUN server
develops a table for both your VPN-based public IP and your real |P address while you are connected to a VPN.

CloakMatic Smart Campaign Activator

Campaign traffic has a life of its own. Traffic is usually modeled by how you configure your campaign and what users you are targeting.
By studying these factors, traffic can be predictable and catching say, ad network reviewers becomes easier. CloakMatic was created
with the purpose of detecting outliers in your traffic and stopping them from accessing your landing pages. By analyzing campaign
traffic patterns, we allow or deny incoming traffic to your campaign by comparing it against filters specified in your campaign settings
and activating or deactivating the campaign as should the case suggest.

Frequency Capper

VisitorCap was designed to protect your campaign from recurring traffic from the same source. Recurring traffic isn't necessarily a bad
thing; however, it can mean that someone is trying to test your campaign or copy it. Once enabled for your campaign, VisitorCap will
check incoming traffic against historical traffic and forwarding it to your safe page if the same visitor has already been through your
funnel more time than you're comfortable allowing the same user to visit your campaign, thus ensuring that your landing pages receive
the traffic you want.

Real Device Detection (mobile, tablets, desktops) using accelerometer, gyroscope etc. checks

Basic device detection relies on User Agent matching to determine what device is accessing your campaign. This is easily spoofed
however (modified/altered) but we look for additional criteria that allows us to accurately determine if for example, the user is really on
Mobile Device or even what brand of mobile device.

A probable use case can be that you want to allow Mobile devices to access your campaign but only iOS devices and you want to
ensure that they're REAL physical devices and not emulators coming to your campaign.

When this option is enabled, we look for browser-specific APls to check to make sure whether the said device is a Desktop, Tablet or a
SsmartPhone. For starters, web-enabled smartphones are capable of determining their orientation. Upon request, smartphones can
report data indicating changes to their orientation with relation to the pull of gravity. We also check for the presence of an accelerometer
and gyroscope to further narrow down the existence of a true smartphone.

Multi-user access for teams

With multi-user accounts, agencies can easily manage media buyers, internal teams and teams of any size can collaborate. Each
media buyer can have their separate account, and can manage their own campaigns under the master account.

IP PTR record lookups

Some Ad Networks use non-standard IP ranges such as Residential, Commercial, Mobile etc. instead of their designated Search
Engine, Data Center or CDN categories for their Ad Reviews (Yeah, it's a sneaky tactic to prevent amateurs from cloaking). We look for
certain patterns by performing a reverse DNS lookup, and block those [P ranges from accessing your campaigns.

Advanced User Agent detection

This filter analyzes the user string with our advanced string detection algorithms to detect spambots.

Prevent Headless Browsers

Headless browsers are tools created for developers to perform automated testing of their websites. They are capable of simulating a
browser in every way and with the proper scripting, simulate human interaction with a website. In actuality, these tools are of common,
wide-spread use by anyone that wants to automate websites, this includes ad network reviewers. The purpose of the feature is to avoid
access to your landing pages from being accessed by these scripts. We do this by checking for traces of all major headless browsers in
the market and if detected, send them to your safe page. We currently allow blocking headless browsers utilizing the Selenium,
PhantomJS, NightmareJS etc. engines.

Block Obsolete Browsers

Some ad networks use user agent strings that belong to obsolete browsers such as |E 6 etc. This feature blocks such reguests.
Currently, we only have support to block Internet Explorer versions 6.0 to 10.0. We will add support for other browsers later.

Landing Page Protector

PageSentry was designed to avoid unsolicited traffic from reaching your landing pages and keep them safe from URL scanners, ad
network reviewers or even competitors that book mark it after going through your funnel one time. Once installed onto your landing
page, PageSentry will redirect every request that fails to meet your campaign settings, to your safe page protecting your campaign by
forcing users to go through your funnel to reach it.

Hosting

We are hosted in a colocated facility in the US. We have a 10Gbps multi-homed Tier-1 fiber optic connection to our rack. We utilize
CloudFlare's DDoS mitigation solution, and we also directly peer with CloudFlare to save on network latencies. We use powerful Dell
PowerEdge computer servers for our web, and database servers. Our database clusters are powered with FusionlO SSD drives that
are capable of performing at over 350,000+ IOPS (Input Output Per Second). All parts of the entire process are optimized so we can
deliver a less than 100ms round-trip time between your servers and ours going through CloudFlare.

Home - Support - Terms of Service - Privacy Policy - Refund Paolicy

B v B S P, gy U W | Gt e e
Copynght © 2019 | eadCiloak All FIANLS -reserved

~ s ] =] ~EF = A, Sad s BE - S ] - L L e R =
LeadCloak offers Skype supporn. Please add us on this ID on Skype - live;leadcloak

Current Server Time: Monday, O6-Apr-20 23:41: 10 UTC

Page URL: https://leadcloak.com/compare
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2020-04-01 - Screenshot from leadcloak.com as of 2017-03-25 via archive.org

[ttpz/7www. leadcloak. com/

“El FEE LUEAR APR

30 captures

25 Mar 2017 - € Sep 2019

LEADCLOAK

One fantastic cloaker for Intemet
Marketers with support for over 100+ Ad
Networks

1 would love a beta invite!

Please add me to Priority Access list
when you launch.

Here is my name and email:

- Your Name

+ Send me an invite!

Page URL: https://web.archive.org/web/20170325143043/http://www.leadcloak.com/
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amazon

Deeliver to
switzerland

Departments ~

Today's Deals

Your Amazon.corm

Gift Cards

Up to 30% off Hanes Ultimate Baby ™ Q

Shop Today's Deals

EN Hello, Sign in U

&~

Account & Lists ~

Orders s » Cart

Clothing, Shoes & Jewelry » Up to 30% off Hanes Ultimate Baby
|— To buy, select Size
[ e
B Hanes Ultimate Baby Flexy 4 A= Add to Cart
Pack Long Sleeve Crew Tees
& W wwLr v 33 customer reviews Add to List

Price: $11.89

Add tc Baby Registry

i Fit: As expected (64%) ~

Size: share 1 ¥ @
bt Select v | Size Chart

Color: Pink/Purple

L%

Roll overimage to zoom in

%, o, ua

- | e | s
Vg | r "-:}- ¥ ’%

Imported
Full On closure
Machine Wash

head

fits baby longer

60% Cotton, 37% Polyester, 3% Spandex

4-way stretch ensures a perfect fit
Super soft, flexible fabric moves with baby
Expandable shoulders are easy to get over baby's

4 simple sizes available in 6 month increments and

Customers who viewed this item also viewed Page 1 of 10
il L’ .i
{ & |
< b >
Baby Jay Long Sleeve Best of Chums Baby Infant Carter's Baby Girls’ 2-Pack Baby Jay Long Sleeve Hanes Ultimate Baby Flexy Gerber Baby Girls' 2-Pack
Undershirt 5 Pack -White Long Sleeve Lap Shoulder Leng-Sleeve Tees Undershirt 3 Pack -White 4 Pack Short Sleeve Crew Tops
Cotton Baby T Shirt, Lap Tee Multi Color Pack of 5 dr vir vir vr {7 6 Cotton Baby T Shirt, Lap Tees drdrdrdrsy 15
Shoulder 100% Cotton 5$13.99 Shoulder WLy 77 $15.00 - $16.99
oo i W iy 24 rR WL 6 WY $11.89 - $16.99
$11.99 $12.99
Boys' Undershirts
$11.99
Sponsored products related to this item Page 10f 4

.
|
-, | L1
e s
B

Simple Joys by Carter's
Boys' Toddler 3-Pack Solid
Pocket Long-Sleeve Tee
Shirts, G...

fir 9 ¥ W vy 66

$15.09 prime

Try it free with Prime
Wardrobe

simple Joys by Carter's
Boys' Toddler 3-Pack
Thermal Long Sleeve
Shirts, Gray/ello...

b e dr g7 40

$21.99 sprime

Special offers and product promotions

Other Product Promotions:

Have a question?

Find answers in product info, Q&As, reviews

Simple Joys by Carters
Girls' Toddler 3-Pack

Graphic Long-Sleeve Tees,
Unicom/Hea.

e 00

517.79 »sprime

Try it free with Prime
Wardrobe

Simple Joys by Carter's
Baby Girls' Toddler 2-Pack
Long Sleeve Tops, Pink,
Gray, 2T
iy v vy iy vy 42
$16.89 sprime

Try It free with Prime
Wardrobe

simple Joys by Carter's
Baby 3-Pack Side-Snap
Long-Sleeve Shirt, White,
36 Months

Ol :L. 103
519.99 sprime

Try It free with Prime
Wardrobe

Q, Type your question or keyword

Product description

Shipping Information: View shipping rates and policies
ASIN: BOTNK3JB59

Item model number: BFZKC4
Date first listed on Amazon: March 19, 2019

Amazon Best Sellers Rank: #1,792 in Clothing, Shoes & Jewelry (See Top 100 in Clothing, Shoes & Jewelry)

#2 in Baby Girls' Layette Sets
#5 in Baby Boys' Layette Sets

Average Customer Review: <<+

e 35 customer reviews

If you are a seller for this product, would you like to suggest updates through seller support?

Related video shorts (0) upicad your video

Be the first video

Your name here

Hanes Ultimate Flexy 4 Pack Long Sleeve Crew Tees were designed with baby in mind. They are super soft, flexible, and are available in 4 simple sizes to fit baby longer.

ININININ

CREATOR CloudCreator
Toddler Baby Girls Boys
Long Sleeve Shirtts Raglan
Shirt Baseba...

g v o i ofy 1M

$10.98 sprime

Sponsored products related to this item Page 1 of 31
sy g . e
\ T T o
@ _; ﬁ' f [ ] @ N \ LA T 5 £ <@ s ]
-, 1 . . I_i B ﬁ__?{ o -3:“ ..-. I!_‘;‘
'[. @ / 8 ¢ v NS
®, ® 0 @ o o° £ o T
< @ & i\ & o 3 ! W » T R
=3 e ® ® ® & e O | W, L SR e o I
o - L — g &_l!_b i i i ”i-..."].l

Aimama Toddler Tees,
100% Cotton T-Shirt for
Infant Boys Letter Printed

Almama Newbom Baby
Teddler Girls Clothes, Long
Sleeve Ruffle T-Shirt
Crewneck Cott...

Almama Toddler Baby Long
Sleeve T-Shirts Summer
100% Cotton Tee Dot
Printed White T...

Aimama Toddler Girls Long
Sleeve Cotton T-Shirt
Summer Dot Printed Round

Boys/Toddler 6 Pack
Athletic Performance Long
Sleeve Undershirt

Aimama Toddler Boy Tees,
100% Cotton T-Shirt for
infant Boys Leopard

Summer Tops... MNeck Infan... Tops/Base Layer Cot... Summer Tops fo...
i i i i y i A i i A oy il il il o=l 14 ,'.,'.,'.,'.,'.?

A
= E g 3 S T T— T— - Er

$12.59 »prime $13.90

)

prime $13.90 sprime $14.90 sprime $20.09 sprime $12.00 sprime

Ad feedback

Customer Questions & Answers

See questions and answers

Customer images

55 customer reviews

Wy ¥ryryy 3.9 outof 5stars ~

5 star | | 1 542
4 star [0 20%
3 star |__| 159
2 star [l 9%,
1star | oer

E

See all customer images

Review this product Showing 1-8 of 55 reviews

Share your thoughts with other customers _
Top Reviews v |

@ Quackstar

riri{rir1r Love these shirtsl

March 31, 2019
Size: 12-18 Months

Write a customer review

Color: SKky = Verified Purchase

These are great baby shirts. Personally, once There's a crawling baby | can't deal with onesies anymore, and it can
be hard to find shirts that fit well and are easy to get on and off. These are my favorites. I've bought three packs,
long and short sleeves. The material is soft and com